Abstract: Based on considering the impact of advertising on demand, this paper constructs advance selling model to explore the retailer's strategy and gives the optimal decision under the relevant conditions. The research shows that under the influence of advertising on demand, retailers are more willing to pre-sale sale at discount when the number of strategic consumers is higher in the market. The specific scope of advance selling strategy and expected profit is determined by the correlation coefficient of advertising.
Abstract: Based on considering the impact of advertising on demand, this paper constructs advance selling model to explore the retailer's strategy and gives the optimal decision under the relevant conditions. The research shows that under the influence of advertising on demand, retailers are more willing to pre-sale sale at discount when the number of strategic consumers is higher in the market. The specific scope of advance selling strategy and expected profit is determined by the correlation coefficient of advertising. 
考虑广告影响需求的零售商预售策略研究
3.2．零售商的最优决策
